
E X P E R I E N C E

C L E O  B R A N D  &  C R E A T I V E  C O N T E N T  M A N A G E R2023
-

TODAY
Parian Logist ics
Define and maintain the creat ive vis ion for the
Cleo brand. Conceptual ize and present st rategic
omnichannel campaigns that al ign with business
pr ior i t ies and suppor t the attainment of sales
and profi t  goals.

Oversee al l  brand content creat ion and execut ion
of seasonal campaigns via emai l  market ing, social ,
web, digital ads and store graphics.

Coordinate, faci l i tate and ar t di rect campaign
and ecommerce photoshoots.

Par tner cross-funct ional ly with Digital Market ing,
Ecommerce, Buying, Visual Merchandis ing and
Store Operat ions teams to ensure market ing
strategies represent the Cleo brand and suppor t
sales and profi t  goals.

Par tner with the Paid Market ing Team to create
creat ive st rategies and mult i-s tor y campaigns.

Manage and inspi re a high-per forming team.
Act ive team member with in cross div is ional in i t iat ives.

Work with external vendors such as: Photographers,
Videographers, Editors, Retouchers, Sty l i s ts, Models
and Pr inters.

Forecast and manage creat ive market ing budget.

S E N I O R  G R A P H I C  D E S I G N E R2019
-

2023
Cleo Fashions  Inc
Lead the digital team through al l  market ing
campaigns whi le maintained brand aesthet ic.
Provided ongoing mentor ing and design feedback.
Managed workf low and project deadl ines.

Responsible for emai l  management including
concept development, content and design
creat ion, personal izat ion, test ing and schedul ing.
Provided weekly ins ights and learnings.

Suppor ted design and strategy direct ion for website,
as wel l  as, provided technical suppor t when needed.
Provided addit ional suppor t and leadership to
instore graphics team.

Conceptual ized and generated uni f ied seasonal
market ing campaigns for al l  channels. Lead and
coordinated al l  seasonal in-house photoshoots.

Special iz ing in digital market ing, omni-channel
content creat ion, and brand ident i ty development,
I  br ing a st rategic approach to creat ive design
that dr ives brand growth and engagement.

Known for my st rong work ethic and leadership sk i l l s,
I  thr ive in col laborat ive envi ronments, consis tent ly
del iver ing high-qual i ty resul ts under t ight deadl ines.
With exper t ise in mult i-task ing, project management,
and leading cross-funct ional teams, I  am committed
to bui lding st rong, cohesive brands whi le foster ing
a posit ive, resul ts-dr iven work culture.
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C O N T A C T
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K I N G A  S T U R G E S S

S K I L L S

Creative
Innovative
Organized
Mult i-Tasker
Leader
Team Player
Optimis t ic
Adaptable
Accountable
Cr i t ical Thinker
Bi l ingual

P E R S O N A LT E C H N I C A L

I l lust rator
Photoshop
InDesign
Microsoft Off ice
SharePoint
Salesforce Market ing Cloud
Salesforce Commerce Cloud
Google Docs
Social P lat forms
Wr ike

KINGA
STURGESS

https://www.kingasturgess.com/
https://www.linkedin.com/in/kinga-sturgess-7079b123/


E D U C A T I O N

A D V E R T I S I N G  C O P Y W R I T I N G2010

Humber Col lege

G R A P H I C  D E S I G N

Graduated with honours special iz ing
in Adver t is ing Design

2009

George Brown College

G R A P H I C  D E S I G N E R2014
-

2019
Cleo Fashions  Inc
Responsible for emai l  management including
concept development, content and design
creat ion, campaign setup, test ing and schedul ing
for both desktop and mobi le.

Conceptual ized and generated seasonal market ing
campaigns for instore, web, emai l  and social .

Conceptual ized and coordinated photoshoots to
coincide with seasonal market ing campaigns.
Coordinated with external vendors to achieve
desi red outcomes.

J U N I O R  G R A P H I C  D E S I G N E R2012
-

2014 Cleo Fashions  Inc
Designed emai l  market ing mater ials and provided
analyt ics for al l  campaigns. Launched al l  corporate
social media channels. Created content as wel l  as
managed al l  platforms.

Des igned s ignage for s tores and coordinated
al l  in-house pr int ing. Worked with external vendors
for producing larger graphics.

J U N I O R  C O P Y W R I T E R  I N T E R N2011

BIMM Direct  & Digital
Suppor ted with creat ive content for c l ients such
as: Telus, Audi, Shopper ’s Drug Mar t & Moorelands

E X P E R I E N C EA C H I E V E M E N T S

C L E O  C A R E S  C O M M I T T E E

Growing and implement ing char i table in i t iat ives
throughout the organizat ion through nat ionwide
campaigns. Bui lding employee engagement f rom
home off ice to store level . Par tner ing with
non-profi t  organizat ions l i ke: Tree Canada,
CAMH, Breast Cancer Canada, Pf lag Canada,
Canadian Women’s Foundation, Food Banks
Canada and Ikwe Widdj i i t iwin Inc. 

# C L E O E V E R Y D AY R E A D Y

Nominated for best use of social media in
search campaign 2021 Canadian Search
Awards.

L E T ’ S  C O N N E C T


